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“ASPIRASI ADAMS50” Campaign
We Care For Your Child Future

TERMS & CONDITIONS (“T&Cs”)

“ASPIRASI ADAMS50” Campaign (the “Campaign”) is an initiative by Bank Muamalat Malaysia
Berhad (BMMB) (6175-W) to take advantage of investment scheme launched for newborn baby
namely “Amanah Dana Anak Malaysia 2050” (“ADAMS50”) that is managed by Amanah Saham
Nasional Berhad (“ASNB”).

The following Terms and Conditions shall be applicable to “ASPIRASI ADAMS50” Campaign.

- CAMPAIGN PERIOD

1. The Campaign will commence from 15" January 2018 until 31" March 2019 (“Campaign
Period”), or upon reaching the campaign set target, whichever earlier. BMMB also reserves
the right to change or amend or extend the Campaign Period if deemed necessary.

- ELIGIBILITY

2. The Campaign is open to all Malaysian child newly born within the stipulated date of
01/01/2018 - 31/12/2022 (“Child”/ “Customer”).

3. As a pre-requirement to join the Campaign, parent(s)/ guardian(s) need to register their child
for “ADAM50” scheme at any BMMB branches or any other ASNB agent nationwide.

4. Child of BMMB (including its subsidiaries) staff and their immediate family members who
fulfill the above criteria are also allowed to participate in this Campaign.

- CAMPAIGN MECHANISM

5. Parent(s)/guardian(s) to open both of the following accounts for the Child:-
i) Savings Account-i (Tawarruq) Beestar-i (“Beestar-i”);
ii) Muamalat Gold-i Account Junior (“MGi-Junior”)

6. The RM20 voucher will be allocated and credited equally (at RM10 each) to both participating
accounts during account opening at BMMB branch.

7. The vouchers entitlement will be on ‘first come first serve’ basis and strictly for eligible Child
who open BOTH “Beestar-i” and “MGi-Junior” only.
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- OTHER TERMS & CONDITIONS

8. BMMB reserves the right to cancel, terminate or suspend this Campaign with or without
prior notice. For avoidance of doubt, cancellation, termination or suspension by BMMB of
the Campaign shall not entitle the Customer to any claim or compensation against
BMMB for any and all losses or damages suffered or incurred by the Customer as a
direct or indirect results of the act of cancellation, termination or suspension.

9.  All eligible Customers of the Campaign shall be personally liable for all taxes, rates,
government fees or any other charges that may be levied against the, under the applicable
laws, if any, and installation costs, where applicable in relation to the Rewards and the
Campaign.

10. By participating in this Campaign, the parent(s) / guardian(s) of the Customer is / are
deemed to have read and understood and have agreed to be bound by these Terms and
Conditions and appointed agencies terms and conditions and irrevocably authorized
BMMB to disclose, reveal, divulge information regarding their particulars to the parties
involved directly or indirectly in organizing and promoting the campaign. BMMB reserves
the exclusive right to publish or display the names and photographs of the Customer for
advertising and publicity purposes only. Property in Campaign forms (if any), names and
photographs of Customer shall belong to BMMB.

11. BMMB shall not be liable for any injury or loss of lives and valuables or any other loss or
damage whatsoever or howsoever suffered or sustained by the Customer arising or
resulting, directly or indirectly, in whole or part, form their participation in the Campaign
or from the prize or prizes won by them through the Campaign or as a result of any of act
of omission on the part of BMMB. BMMB shall not be liable for any failure to perform any
obligation in respect of this Campaign due to any act of God, war, riot, strike, lock out,
industrial action, fire, flood or any event beyond reasonable control of BMMB.

12. Save and except for the specific Campaign Terms and Conditions stated herein, all other
terms and conditions set out in the Terms and Conditions governing the “Beestar-i” and
“MGi-Junior” shall continue to apply.

13. In the event of any inconsistency or discrepancy between the English version of these
Terms and Conditions and the translation of these Terms and Conditions in any language,
the English version shall prevail. In the event of any inconsistency between these Terms
and Conditions and any brochures, marketing and promotional materials relating to the
Campaign or its promotion, these Terms and Conditions shall prevail.

14. BMMB reserves the right as it deems fit to vary or change any of these Terms and
Conditions with notice. These Terms and Conditions may be varied or changed by BMMB
by way of posting on BMMB website at www.muamalat.com.my or in any other manner
deemed suitable by BMMB. Parent(s) / guardian(s) of Customers who had participated in
the Campaign are deemed to have accessed BMMB’s website and to have knowledge of
and to have agreed to any changes or variations to these Terms and Conditions. Parent(s) /
guardian(s) of Customers agree that their continued participation in the Campaign will
constitute their acceptance of these Terms and Conditions (as varied or changed).
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15. These Terms and Conditions are governed by and construed under the laws of Malaysia.

16. The Terms and Conditions including the discretion rights and/or power given to any
parties under this document shall be subject to Syariah principles.
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