
Appendix I : Campaign Features & Mechanisms 

No Item Description 

1.  Campaign 

Name 

Festive Term Campaign 

2. Campaign 

Period 

15 February 2026 – 15 March 2026 

3. Underlying 

Product 

• Term Investment Account-i (TIA-i) 

• Fixed Term Account – i (FTA-i) 

4. Eligibility 

Criteria 

a) Individual customers: 

• All new and existing Customer aged 18 years and above residing in Malaysia 

(including Non-Residents) 

• The employees (permanent or contractual basis of the Bank) and its 
subsidiaries. 
 

b) Sole Proprietorship 

5. 

 

Campaign 

Mechanics 

 

 

No. Items Remarks 

1. 
Investment 

Requirement, 

Rates, Tenures 

& Limit 

a) Details are as follows: 

 

 

 

 

 

 

 

*The Campaign Indicative Profit Rates may be revised 

should there be a change in Overnight Policy Rate (OPR) 

or at the Bank’s discretion. 

b) The campaign rate offered for the Campaign would 

require the customer to maintain the deposit 

investment(s) in TIA-i and FTA-i for the 

corresponding tenure until maturity from the date of 

Customer’s investment(s).  



 c) Any premature withdrawal of TIA-i and FTA-i 

Campaign will ‘’’’’automatically disqualify ```the 

customer for Festive Term Campaign Rates.  

2. 
Profit Payment 

Term 
Upon maturity. The principal and profit (if any) shall be 

credited to the Customer’s Current Account, Savings 

Account, or SURIA with the Bank or any other payment 

instruction as accepted by the Bank from time to time, 

by visiting any BMMB branch. 

3. 
Profit Maturity 

Treatment 

a) Upon Maturity, Customer may choose to walk-in at 

any BMMB Branch and Branch may perform the 

profit crediting. 

b) For non-walk-in Customer, upon maturity Branch 

may perform the profit crediting upon receiving e-

mail/instructions by BU. 
 

6. Campaign 

Product 

Codes in 

System 

 

No. Product Code Product Description 

1 TIA_FEST TIA FESTIVE TERM 

2 FTA_FEST FTA FESTIVE TERM 

7. Documents 

Required  

a) MyKad for Malaysians 

b) MyPR, Passport and/or with valid VISA for permanent resident, and 

foreigners 

c) Other relevant documents required for TIA-i 

8. Acquisition 

Channels  

a) OTC (All BMMB branches nationwide)  

 


